STRUCTURED
PRODUCTS

AN ALPHA REAL CAPITAL GROUP COMPANY

TEMPO STRUCTURED PRODUCTS

- REDEFINING STRUCTURED PRODUCTS -
“Doing the right things - and doing simple well”

‘SPs: Need; Evidence; & USPs’

FOR PROFESSIONAL ADVISER USE ONLY
- NOT FOR USE WITH CLIENTS -
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About the Alpha Real Capital group / Tempo Structured Products ... TEMPO? S50

KEY ALPHA
STATISTICS:

(as at 31 Dec 2019)

£3.7bn

AUM and capital
commitments

120+

Professional team

7

Specialist
platforms

4

Core business
areas

Alpha Real Capital (‘Alpha’) is an international, co-investing fund management group.

Established in 2005, and headquartered in London, Alpha comprises an international network
of offices in the UK, Europe and Asia. A 120+ strong professional team, combines extensive
experience and expertise with research, analysis and market knowledge, operating through

7 specialist platforms, offering listed and unlisted property vehicles, open and closed-ended
property vehicles, and UK and international funds, products and wealth management services.

Alpha engages with institutional investors, including leading pension fund consultants, family
offices, UHNW and HNW investors, providing long-income expertise.

TIME Investments is the retail wealth manager / professional adviser-facing arm of Alpha
(established when Alpha acquired the real estate asset management business of Close
Brothers, in 2011). TIME provides retail access to Alpha’s long-income expertise, as well as
tax planning services, including Business Relief.

Tempo Structured Products is a specialist Alpha platform, operating with four areas of focus:
Retail: Tempo’s primary focus is deliberately defensive structured products, developed for UK-
based professional advisers and wealth managers, distributed in collaboration with the retail
side of Alpha, TIME Investments; Institutional: Tempo also provides structured products
expertise for institutional investors, including pension fund consultants, in collaboration with
the institutional side of Alpha; Family Offices / UHNW / HNW Investors: Tempo offers bespoke
structured product solutions for Alpha’s contacts, including Family Offices, UHNW and HNW
investors; Strategic Alliances: Tempo provides other institutions the potential to in-source
Tempo'’s expertise to develop structured products for their clients / customers.

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS
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This presentation aims to:

= Establish whether there’s a NEED to think about structured products
= Establish whether there’s EVIDENCE that structured products work
= Highlight the significant and important USPs of structured products

» Introduce Tempo Structured Products and what we do differently

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS
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The agenda ... TEMPOSTER®

1. Establish whether there’s a NEED to think about structured products:

- let’s think about markets, the investment backdrop / outlook, and portfolio construction considerations
- what the global bond market is signalling re a challenging and potentially low (or worse) returns environment

- let’s think about ‘alpha’ by active fund management / ‘beta’ by passive fund management: and the merits
and benefits of including ‘alpha by contract’ via structured products in diversified and balanced portfolios

2. Establish whether there’s EVIDENCE that structured products work:
- when the facts change, | change my views: what do you do ...
3. Explain the significant USPs of structured products:

- the ability to generate positive returns without markets needing to rise, with defined protection if markets fall
- the benefits of legally binding, contractual obligations on issuers (in contrast with other investment options)

- and remembering the portfolio construction / portfolio diversification considerations (including the fact that
there are just some things which active and passive funds can’t do, which structured products can)

4. Introduce Tempo Structured Products ... redefining structured products for professional advisers:
- doing the right things - and doing simple well

5. Overview the Tempo product suite: ‘deliberately defensive’ products

6. Conclusion...

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 1
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1. The market backdrop / portfolio construction considerations ... TEMPO;SIAeee

= | et’s think about markets and investor interests and needs:

- it's important to remember where we were at pre Covid-19

- broadly speaking, it was relatively straightforward to generate solid / strong returns in the last decade,
following the global financial crisis, but many advisers / investors were already starting to contemplate the
likelihood / expectation of a lower returns environment in the decade ahead

- touching on the basics: cash (on the floor / through the floor?); fixed income (return free risk?); equity markets
(fairly / fully valued?): the bond market is signalling ‘lower and slower for longer’: inflation, rates, economic
growth and returns expectations)

- clearly Covid-19 hasn’t improved what were already lower and slower for longer expectations

= Let’s think about portfolio construction considerations and optimising portfolio diversification in a
challenging and potentially low (or worse) returns environment ...
— what might lower for longer mean

- what might investors expect in terms of ‘alpha’ from active fund management or ‘beta’ from passive fund
management, in a challenging and potentially low (or worse) returns environment (the upside risks ...)

- the merits and benefits of including ‘alpha by contract’ via structured products
=  What do we know we know / and know we don’t know:

- time in the markets, not timing markets: critically important periods for optimising long term portfolio returns
- as an example: the 1972 — 74 peak to trough fall, and the 1974 / 75 — 1987 trough to peak rise

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 2



OF
STRUCTURED %

Portfolio construction considerations: cue structured products ... TEMPO?50ER

= Clearly, there are various reasons why professional advisers should be carefully considering the
investment outlook and portfolio construction: how far reaching will the effects of Covid-19 be ...

= Known and known unknown factors point to the likelihood of it being far harder to achieve such strong
returns in the decade ahead of us, compared to the decade now behind us: we could now be in a
potentially low (or worse) returns environment (per the signals from the bond market: negative yielding debt)

= History shows that the most important periods of return are often directly after a crisis: missing these
periods of return can decimate long term portfolio returns ... but how to reconcile investor’s hearts and minds ...

= The bottom line is that a low (or worse) returns environment could present significant portfolio
construction challenges for advisers and investors: particularly if portfolio diversification is limited to just
active and passive fund management, and asset class and geography

= Optimal portfolio diversification needs to include consideration of different types of investment — which
can do different things, in different ways, at different times: cue including structured products

= Structured products can do things which neither active nor passive fund management can do, including
generate positive returns without requiring markets to rise, with a defined level of protection if they fall:

- and structured products do it all by legally binding contractual obligation: offering ‘alpha by contract’, as an
alternative / complement to alpha by active fund management and / or beta from passive fund management

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 3
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2. Establishing the EVIDENCE that structured products work ... TEMPO RS se0e

Comprehensive, granular data is now available for UK retail structured products. For example:
> ONE YEAR: UK retail structured product performance: January 2018 - December 2018:

381 UK retail structured products matured in 2018

2,592 mutual funds in the UK Investment Association universe
None of the maturing structured products created a loss for investors

2,377 (c.92%) funds produced a negative return in 2018
358 (c.94%) generated positive returns, with an average return of 6.33% p.a.

202 (c.8%) funds produced a positive return
The average return of the top quartile products was 9.25% p.a.

Only 3% of funds delivered a return of more than 2%
Just 23 products (c.6%) returned capital only 13 (¢.0.5%) funds produced a return of exactly zero
> THREE YEARS: UK retail structured product performance: January 2016 - December 2018:
927 UK retail structured products matured between January 2016 and December 2018
The average return of all maturing products was 6.77% p.a.

The average return of the capital-at-risk products was 7.45% p.a.

None of the maturing structured products created a loss for investors

> TEN YEARS: UK retail structured product performance: January 2009 - December 2018:
3,670 UK retail structured products matured between January 2008 and December 2018
3,613 (98.45%) generated positive returns or repaid capital | The average return of all maturing products was 6.23% p.a.
The average return of the capital-at-risk products was 7.9% p.a.
The average return of the capital-at-risk kick-out products was 8.55% p.a.
Only 57 (1.55%) maturing structured products created a loss for investors (only 5 of these were single index, linked solely to the FTSE 100)

The average duration of all maturing structured products was 3.78 years

Source: StructuredProductReview | FVC | Fundsmith

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS
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2. The EVIDENCE that structured products work (cont’d) ... TEMPOSyS s

= Comprehensive, granular data is now available for UK retail structured products: cont’d:

> ONE YEAR: UK retail structured product performance: January 2019 - December 2019:
334 UK retail structured products matured in 2019
315 (c.94%) generated positive returns
The average return of all maturing products was 5.73% p.a. | The average return of the top quartile products was 8.95% p.a.
The average return of the capital at risk products was 6.74% p.a. | The average return of the top quartile capital at risk products was 9.38% p.a.
The average return of all maturing deposit products was 3.01% | The average return of the top quartile maturing deposit products was 5.05% p.a.

Only 4 (1.2%) maturing structured products created a loss for investors (all 4 of these were share-based, not index-linked)

> FOUR YEARS: UK retail structured product performance: January 2016 - December 2019:
1172 index-linked UK retail structured products matured between January 2016 and December 2019
254 were capital protected | The average return of the capital protected products was 4.08% p.a.
918 were capital at risk | The average return of the capital at risk products was 7.24% p.a.

The average comparable return of the iShares FTSE 100 was 6.76%
(remembering that most of the maturing structured products did not require the market index to rise and included a defined level of protection if it fell)

None of the maturing index-linked structured products created a loss for investors

> TEN YEARS: UK retail structured product performance: January 2010 - December 2019:

[ this review is due to be published soon ]

Source: StructuredProductReview | FVC © COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 5
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2. Establishing the EVIDENCE that structured products work ... TEMP

Objective analysis of the facts re UK retail structured
product performance clearly evidences the virtues and
value of structured products - and the efficacy of
including them in diversified and balanced portfolios

Particularly in a more challenging and potentially low (or
worse) returns environment, these facts highlight that it

may be hard to identify investment funds or products
which might reasonably be considered more likely to
deliver such strong levels of return, with such attractive
risk / return profiles, than structured products:

- noting that the majority of the structured products are

designed so that they generate positive returns without
requiring the stock market to rise, with a defined level of

protection if it should fall

When the facts change, | change my views ... what do
you do:

- remembering that we are in a challenging and potentially
low (or worse) returns environment

- and recognising that there are some things which active
and passive funds can’t do, which structured products can

TEMPO STRUCTURED PRODUCTSQ;.'

UK structured products past performance: facts and analysis
‘When the facts change, | change my views. What do you do?’

Despite some criticisms, from some commentators, in some guarters, in the past, detailed
analysis of the performance of maturing structured preducts in recent years highlights the
potential virtues, merits and efficacy of investors including structured products in portfolios.

Matured structured products performance over the last year: Jan 2018 - Dec 2018

SruchuredProductRinien’s srrusl review of tructured products which matured in 2018 showed thet 358 of the 381 products which matured
delvered postive returns for imvestors. Nane of the products which matured in 2018 delvered a loss.

It s also interesting to compare the parformance of maturing structured products to mutual fund performance in 2018

Retail structured products Mutual funds
381 retsdl struchured products metured in 2018
No maturing structured products crested a koss for mvestors
3584 M%) ger , wihon e of6.35%pa
The verage return of the fop quartle products was 9. 25% p.a.

2,592 mutasl funds in the UK investment Assocetion universe
2,377 92| furds produced a negetive return n 2018
202 (c B%| funds produced a positive retum
Cnly 3% of funds delivered a retum of mose than 2%

13 §.0.5%) funds produced a return of exactly zero

Just 23 products (c 6% returned capital onky
FrpyctRecew

for structured products, as pert of a trend thet has been developing, follow

Matured structured products performance over the last 3 years: Jan 2016 - Dec 2018

Independent research specialat Future Value Conauttans [FYC) reviewsed all sructured products which mabured over the bist 3 years.

927 structused products matured batwesn January 2006 and Decamber 2018
Tha sverage annual sad setum of al products combined wee 6.77%
The sverage anrualisad retum of the capiakatrisk products was 745%
No maturing structured products creaned alcss for investons

Source Pgam Yok Coentarts

Matured structured products performance over the last 10 years: Jan 2009 -~ Dec 2018

Most recently, StructuredProductReview reviewsad al struchured products which were bunched and matured over the last 10 years:

3670 struchured products matured betwean fanuary 2008 and Decembar 2018
3613 (58 4A5%) generned poskive ratura or repsl d capital: with an aveage retum of 6.23% p.a
Thaaverge retum of Jll maturing capitalatrisk products wis 79% 0.3
Tha average retum of all manuring caplakatrisk ckout products was B.55% pa.

Orly 57{1.55%] maturing structued products crested a koss for investors
Oriy 5 of these products were single index, Inked solely to the FTSE 100

The average duration of all meturing structused prochucts wos 3,78 years

om the potential virtues, merits and efficacy of inve

struchured products in divenifed snd
#,

Past performance is not a guide to future performance and should not be relied on, especially in isolation. The value
of allimvestments, including structured products and mutual funds, can fall as well as rise.

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS
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The major USP of structured products: ‘investing by contract’ ... TEMPOSRSSTREe®

= ‘Under the bonnet’ detail highlights how structured

products are constructed (based on factors, including
interest rates, credit risk, market level and volatility):

- when this is understood, it’s clear that there is no alchemy
(or concern that terms may be ‘too good to be true’)

= But the most important point to understand is that
structured products equate to ‘investing by contract’:

- structured products are based on legal / contractual
obligations

- if the counterparty behind a structured product is solvent at
maturity it doesn’t matter what they may (or may not) have
done ... they are legally obligated to deliver what they
stated at the outset to investors, i.e. to deliver the terms of
the bonds they issued, that back the structured product.

- Want to test this point of understanding? Imagine that
everyone in a counterparty bank goes on holiday for 10
years, on the start date of a structured product. The bank
therefore does absolutely nothing during the investment
term. What can investors in the structured product expect
to receive at maturity? The answer is everything that the
contract detailed, if the counterparty bank is solvent.

TEMPO STRUCTURED PRODUCTSG?'

Looking past the obvious...

Chris Taylor talks about the ‘contract’ benefits of structured products

After a long career in the asset management industry, one thing
I've leamt is the importance of looking at things the industry
does and looking through the obvious, to find the more
interesting aspects, that sometimes flip the obvious oniits head.

Crris Tarytor 15 Globol Mead of Stucured
Procucts at Tempo Structured Procucts. He has
e imaivid with stractnd products, and
thw brcider st maragaemant industey, Snon
25 marbent chirgs i thw U, i the i 19904

‘ ‘ Of course, as with any
investment, there are risks
that need to be understood
with structured products. , ,

‘ ‘ The risk of a structured product is that
the counterparty must stay in business - the
benefit is that they remove or reduce some key —
risks that many investors want to avoid. , , l'u-y'r’n,fnr sing

on the obvicus
points, notthe less
cod ha

torms of the prodiucts they issue, at maturity

‘ ‘ construction to
There are just some things active and diversify actoss
passive funds can‘t do, that structured ;a";’;.;::;:;
products do... and do by contract. , , including funds
an X

Butinvestors ame not in ng nto the

'rpao-n-ﬁn—wma

ivestor and own the ktwm#v

couteroarntias, not iImvestol

Ternpo Thi '1I vestments’, May 2018: This document i for professional adviser use only and is not for use with clients. Use ih
d.-x:.-ror L5j0ct t the torms and conditions of OUr WeDSe: WWW.IeTIRO- nrn'rf‘ oDt t0rms 1r—n1 ons.
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4. Introducing Tempo Structured Products ... TEMPO;RSIRe

» Tempo Structured Products is an independent plan manager, established in 2017, within the Alpha
Real Capital group / family of companies:

- Alpha Real Capital is an international fund management group / family of companies, respected in its
specialist areas of expertise, which is financially strong, conservatively managed and operationally robust

- total group AUM is c.£4 billion (as of 31 Mar 2020)

- importantly, we proactively highlight that operational risk is the 3 key risk of structured products (in
addition to counterparty risk and market risk), and that professional advisers should be more carefully
considering the operational and governance strength of structured product plan managers

= Tempo’s senior management team includes individuals who have been at the forefront of the
structured products industry since its earliest days in the UK

= Our philosophy and approach are founded upon a commitment to ‘deliberately defensive’ products,
underpinned by operational strength and robust governance, presented with transparency and
integrity, and exceptional support and service for professional advisers and their clients:

- at the heart of our approach our aim is to be known for ‘doing the right things - and doing simple well’,
providing professional advisers with a high calibre provider, a carefully considered approach to structured
products and a level of support and service which they can be genuinely confident in

= Our entire emphasis is on working closely with professional advisers to advance and enhance the
value that can be gained from structured products, for the benefit of their clients

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 8
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Tempo: Redefining structured products ... TEMPOICTReee

- Focus on best practice governance and compliance:
Framework and procedures; Operational strength; Product
development processes; Distribution governance

GOVERNANCE - Investor-facing plan documents:
I COMPL'ANCE Plain English accredited plan brochures;

If/Then ... summaries; Suitability letter inputs

- Professional adviser support and collateral materials:
CPD accredited academy; ‘TICS’; PAIPs / EMTs; PPPs

- ‘TICS”:
COU NTERPARTY 5 Category Scorecards
Amalgamated Scorecard
RESEARCH Monthly Movement

Side-by-Side View
TICS Reports

REDEFINING
STRUCTURED
PRODUCTS
FOR

PROFESSIONAL
ADVISERS AND
THEIR CLIENTS

- Investment backdrop and outlook

- Portfolio construction / diversification considerations
‘alpha’ from active fund management / ‘beta’ from passive fund
management / ‘alpha by contract’ from structured products

- Underlying indexes

- Asset allocation

- Marketing assistance and support
MARKETING - Communicating with clients about structured products

ASS'STANCE The ’Structured Products Investor’

(white-label newsletters and bulletins)

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 9
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PROD Sourcebook (3.3.11(3)) states that
‘distributors (i.e. professional advisers) should
consider the impact that the selection of a
manufacturer (i.e. Plan Managers identified
as ‘co-manufacturers’) could have on clients,
in terms of various factors, including the
financial strength of the manufacturer’

PROD (3.2.16 (2)) requires manufacturers
to make ‘all appropriate information on our
product approval process’ available to
distributors

- Focus on best practice governance and compliance:
Framework and procedures; Operational strength; Product
development processes; Distribution governance

- Investor-facing plan documents:
Plain English accredited plan brochures;
If/Then ... summaries; Suitability letter inputs

- Professional adviser support and collateral materials:
CPD accredited academy; ‘TICS’; PAIPs / EMTs; PPPs

- ‘TICS’:

5 Category Scorecards
Amalgamated Scorecard
Monthly Movement
Side-by-Side View
TICS Reports

- Investment backdrop and outlook

- Portfolio construction / diversification considerations
‘Alpha’ from active fund management / ‘Beta’ from passive fund
management / Alpha by contract’ from structured products

- Underlying indexes

- Asset allocation

- Marketing assistance and support

- Communicating with clients about structured products
The ’Structured Products Investor’
(white-label newsletters and bulletins)

FCA Retail Product Development and
Governance: Structured Product Review,
2012 Thematic Review: ‘Firms should carry
out sufficient due diligence into the
counterparty and not rely solely on credit
rating agencies .../ ‘We expect firms to look
more broadly than just the credit rating, such
as the rating, outlook, credit default swap
(CDS) spreads and other market information,
as well as ‘fundamentals’ on the issuer’s
balance sheet.’

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS
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Best practice governance is embedded throughout Tempo ... TEMPOSSS12e2¢

PRODUCTS

Ensuring that robust governance underpins all that we do has been key to our business from its
inception:

- we established a best practice governance framework and culture, with high level expert input, that is
embedded throughout our business, that encompasses working closely with everyone from issuing banks,
to our plan administrator and custodian, to the professional advisers who use our products

Our aim is to meet (and surpass) regulatory requirements and guidance, based on recognising that
good governance is a core value rather than just a requirement. We wholeheartedly believe that it is:

- fundamentally client-centric
- best for the wealth managers / professional advisory firms we work with

- best for our business, as an opportunity for us to demonstrate best practice, raise the industry bar, and
show how we think structured products could be done and should be done ...

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 11



Supporting issuer / counterparty research due diligence ... TEMPOSTR“CT“RE%

PRODUCTS

= Issuer / counterparty risk is the most fundamental risk of structured products:

- both the potential returns of a structured product and the repayment of capital usually depend upon the
financial stability of the issuer / counterparty throughout the investment term

= We are an independent plan manager (not a bank issuing its own products) - we think it’s
straightforward - and important - to state the obvious:

- professional advisers and investors should seek to identify structured products backed by strong issuers /
counterparties

= Module 4 of our Academy explains counterparty due diligence, including credit ratings, CDS and
fundamentals

= ‘TICS’ (the Tempo Issuer & Counterparty Scorecards) provides a ‘bar-raising’ research and due
diligence resource for professional advisers using structured products

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 12



OF

‘TICS’: the Tempo Issuer & Counterparty Scorecards ... TEMPO:RSTER°

= We developed ‘TICS’ for internal use:
- with a team of analysts working on the project over 2017

= TICS covers all 30 ‘G-SIBs’, plus a small number of ‘D-SIBs’ and other issuers of or counterparties to
UK retail structured products (including institutions which some issuers credit-link products to)

= TICS uses a robust methodology, including a scoring and ranking system, to help analyse, assess and
compare issuers / counterparties — each month we produce:

- TICS Category Scorecards (x5), using 27 factors in total

- TICS Amalgamated Scorecard, which combines all of the categories and factors

- TICS Side-by-Side View, which displays the data for the main structured products issuers / counterparties
- TICS Reports (x15), which are provided for the main UK retail structured product issuers / counterparties

- TICS Monthly Movement, which summarises any significant changes (positive and negative) for the issuers
/ counterparties which TICS monitor

= TICS is designed to provoke and support more detailed and objective consideration and understanding
of issuer / counterparty financial strength / credit risk

= We publish TICS to provide transparency regarding our approach:
- and to support professional advisers in their research and due diligence responsibilities

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 13
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FSB Credit CDS
Bank / Institution Sovereign GSIB Ratlng

WEIGHTINGS APPLIED 'I'O AMALGAMATED SOORECARD'

RERREBEEIcaraNlceeNonswn

N
(4]

S88N85R8R828BBNY

CCB
ICBC
Toronto Dominion
BONYM
Nordea
Credit Agricole
Bank of China
Sumitomo
Mitsubishi
UBS AG
JP Morgan
ABC
BNP Paribas
RBC
State Street
BPCE_Natixis
Bank of America
Mizuho
Wells Fargo
MSIP
Societe Generale
Citi
Santander
Lloyds
Danske Bank
Morgan Stanley
ING Bank
Standard Chartered
Goldman Sachs
Investec Bank plc
Aviva
Barclays
Prudential
Credit Suisse
RBS
Nomura
Deutsche Bank
Bank of Ireland
Unicredit Group

Asla
Asia
North America
North America
Europe

Europe
Asia

Asia
Asia
Europe
North America
Asia
Europe
North America
North America
Europe
North America
Asia

Chlna
China
Canada
USA
Sweden
France
China
Japan
Japan
Switzerland
USA
China
France
Canada
USA
France
USA
Japan
USA
UK

KZRZZRZEZZ (XXX ZZ L ZL L L LLLLLLLZ €K< <

5.67
5.67
4.08
5.00
417
4.83
5.67
6.08
6.33
5.42
5.75
5.67
4.75
4.42
5.00
5.08
6.00
6.33
6.17
4.88
6.08
7.08
6.50
6.92
6.42
717

NIA
NA
415
235
235
4.45
5.20
3.00
1.90
4.45
5.65
6.40
4.45
5.35

3.15
5.65
3.10
6.25
NA
4.45
6.40

4.05
4.00
5.95
4.80
7.70
7.00
NA
6.15
6.75
5.85
5.85
6.95
6.85
9.60
3.55

Fundamental

(Bal. Sheet)
Score

3.10
3.25
3.65
4.85
4.60
5.00
3.95
4.05
3.35
3.90
3.65
410
3.90
4.80
5.55
410
4.65
4.05
4.05
3.55
4.86
4.55

210
1.45
4.60
6.05
6.05
6.75
2.50
5.85
5.50
6.00
265
230
6.45
4.40
6.95
8.10
3.60
5.90
5.30
N/A
7.60
5.55
6.80
6.45
6.35
5.80
6.90
715
5.65
8.05
7.00
6.45
6.15
710
7.25
6.70
7.25
8.20
7.25

2 25
295
2.50
3.15
3.80
8.25
3.35
2.50
34
276
3.35

s | Fundamentals
(Mkt. Indicators) Inpomnce Soo
Score
10%

727.8

Source: Tempo Structured Products / Thomson Reuters / FT Banker Database / Issuers: 01 June 2020
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. Overview of the Tempo product suite: ‘deliberately defensive’... TEMPO STRUCTURED'S

Our product suite offers a range of kick-out, growth and kick-out, and income plans

All of our products carry the same Tempo hallmarks: in line with the philosophy of Alpha Real Capital
and TIME Investments, we are committed to making defensive products our calling card

While lots of providers do lots of defensive structured products, we are the only provider to set our
stall out to ONLY do defensive products:

- our core products are designed to increase the likelihood of positive returns (‘upside risk’), while decreasing
the likelihood of loss of capital (‘downside risk’)

- to us, that is the basic purpose of a good investment company and a basic principle of a good investment
strategy

We call our core product range ‘deliberately defensive’:

- but what do we mean by ‘deliberately defensive’ ...

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 15
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What we mean by ‘deliberately defensive’ ... TEMPO:RSTER°

1. Issuer / counterparty risk: As an independent plan manager, able to deal with any issuer / counterparty, we
seek to identify and deal with strong issuers / counterparties ...

- we deal predominantly with banking groups that are regulatorily identified as Global Systemically Important
Banks (‘G-SIB’s) or, as a minimum, Domestically Systemically Important Banks (‘D-SIB’s)

- G-SIBs are fundamentally more important (and usually bigger, deeper and stronger) banking groups, in a
country / region / globally - as a result, they are subject to more stringent capital adequacy requirements,
including higher Tier 1 capital ratios

- we use TICS to aid objective consideration of financial strength and credit risk
2. Market risk: Our core products are designed to address both upside and downside market risk ...

- our products are designed so that they are able to generate some or all of their potential returns without
requiring the stock market index to which they are linked to rise - while also providing protection from a
defined level of risk should the stock market index fall

- our products have deep end-of-term (‘European’) barrier protection barriers (only observed at maturity), which
reduces market downside risk, as well as being easier for investors to understand

- our products are single index only
3. Operational risk (Plan Manager / Administration / Custody):

- we benefit from Alpha Real Capital’s operational strength and we seek to mitigate the plan manager and
administration / custody risk of our products, throughout their term

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 16
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= The current market environment is potentially very favourable for manufacturing structured products:

lower index levels and elevated volatility can lead to exceptional product terms ... mathematically

= Ourresponse:

we have focused on the risk / return profiles of our product suite

following the crisis, we moved to an exceptionally deep end of term barrier (the deepest end of term barrier
we have ever arranged): a 30% end of term barrier (allowing the market index to fall by 70%)

we have since increased this, to a 40% level (allowing the market index to fall by 60%) for LKO and LGKO,
and to a 50% level (allowing the market index to fall by 50%) for LIP (both of which remain exceptionally
deep end of term barrier levels / deeper than is in use elsewhere in the sector on comparable products)

in addition, we introduced plan options with deep conditions for generating positive returns

» The following link takes you to the current products area of our website, which includes ‘document
carousels’ for all of the investor-facing and professional adviser collateral materials for each product:

https://tempo-sp.com/our-products/our-current-products

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS
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Our Long Kick-Out Plan (‘LKO’) ... TEMPO siRucTuens”

PRODUCTS

= Kick-out products are widely used and liked by many professional advisers and investors

= Our Long Kick-Out Plan (‘LKO’) aims to optimise the kick-out strategy, through the simple steps of
using a longer maximum term, with short term kick-out potential, with defensive kick-out conditions

= LKO offers three options, including two defensive step down options:

{E LONG KICK-OUT PLAN ('LKO’) DELIBERATELY DEFENSIVI

Y3-Y10 : Inxat or above alevelreducing eachyear,
YES Societe Generale FTSE 100 FDEW 10Y MAX from 100% of start level in Y3 5.20% p.a. YES YES | 40% | End of term
to 40% of start levelin Y10

Y3- Y10 : Inxat or sbove a levelreducing eachyear,
YES Societe Generale FTSE 100 FDEW 10Y MAX from 100% of start level in Y3 9.45% p.a. YES YES | 40% | End of term
to 65% of start level in Y10

YES Societe Generale FTSE 100 FDEW 10Y MAX Y¥3-Y10: Inxat or above 100% of start level 15.90% p.a. YES YES | 40% | End of term
LKO1 LKO2 LKO3
UBER DEEP STEP DOWN SUPER DEEP STEP DOWN AT OR ABOVE START LEVEL
YEAR 3 100% 100% 100%
YEAR 4 90% 95% 100%
YEAR 5 80% 90% 100%
YEAR 6 70% 85% 100%
YEAR 7 60% 80% 100%
YEAR 8 50% 75% 100%
YEAR 9 45% 70% 100%
YEAR 10 40% 65% 100%
POTENTIAL RETURN 5.20% 9.45% 15.90%

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 18
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Our Long Growth & Kick-Out Plan (‘LGKO?) ... TEMPO sirvcueeoe:
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= Our Long Growth & Kick-Out Plan (‘LGKO’) uniquely combines two investment strategies (a kick-out
and a defensive supertracker) in one plan, with exceptional potential returns

= The potential returns of our LGKO usually exceed the potential returns of comparable kick-out plans
in the market (including our own LKO):

- the plan will generate the maximum potential return at either Y5 or Y10 if the index has risen by 1% p.a.
- the maximum return at either point will double (or more) an investor’s capital: from a ‘1:1’ strategy
- the plan is a great example of structured products offering ‘alpha by contract’

THE LONG GROWTH & KICK-OUT PLAN ('LGKO’) DELIBERATELY DEFENSIVE
Kick-out or . " . Some or all of the returns A defined level of
Plan name early maturity Counterparty Index link Growth conditions (dates | levels) Potential return e e i e il e e st il
Y5 :107.50%
Y5 :Inxat or above 105% of start level
P (which requires +1% p.a./+0.98% can) %fg}%fléﬁo" pa)
&K cks-Outl T Plan YES Societe Generale FTSE 100 FDEW 10Y MAX YIO  :Inxabore 80% of sartlovel Y10: X I, tormax 150% YES YES| 40% | End of term
(max ret if inx @ 110% of start level, (equak 15%p.a.)
which requires +1% p.a./ +0.96% car) (9.6% car)

= A great question for professional advisers to ask themselves is whether they can think of any other
mainstream investment fund or product which they reasonably think would be more likely to deliver
such strong returns in the next decade, with a defensive risk / return profile:

- we are seeing advisers use the plan as a core, long term portfolio holding, including within pension
planning / DB transfers, as an alternative / complement to both active and passive funds

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 19
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= Our Long Income Plan (‘LIP’) provides a simple, lower risk income solution

= LIP offers two options, both offering defensive conditions for generating income, with a deep end of
term barrier:

- LIP includes a unique and compelling memory feature

- and a kick-out feature, set at 110% of the start level, from the 3rd anniversary

THE LONG INCOME PLAN (‘LIP")

Plan name

Kick-out or
early maturity

Counterparty

Index link

Income conditions (dates | levels) Potential income

DELIBERATELY DEFENSIVE

Some or all of the returns A defined level of
without requiring inxtorise  protection should inx fall

Y1-Y10 : Inxat or above 50% of start level
o ome Plan: YES SocieteGenersle  FTSEICOFDEW  10YMAX B o  48S%pa YES YES| 50% | End of term
early maturity from Y3
Y1-Y10 : Inxat or above 75% of start level
g incme Plar: YES SocieteGenersle  FISEIOOFDEW  10YMAX S e 0% ofsartlovl,  675%pa YES YES| 50% | End of term
early maturity fromY'3

= In a ‘lower and slower for longer’ environment, LIP can help meet the needs of income savers and
investors:

- including as an alternative to cash, fixed income, and equity income

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 20
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Just as clear about the risks as we are about the returns ... TEMPQO:?550c7s°

Important information

Professional Advisers should not invest in, or advise and recommend their clients invest in, any investment product unless they and their clients understand them, in particular the relevant risks.

Professional Advisers should access and read the relevant plan documents relating to any structured product plan of interest, in particular: the plan brochure; ‘if /then’ summary; plan application pack,
including, the terms and conditions of the plan; and the Issuer’s key information document (‘KID’), securities prospectus and securities final terms sheet, before making a recommendation to their clients.

The ‘Important risks” section of our website highlights the key and other risks of our structured product plans, in addition to explaining important information for Professional Advisers who wish to access the
current products area of our website and who may use our structured product plans with their clients. To see our full ‘Important risks’, please see: www.tempo-sp.com/home /important-risks.

We also provide important resources and collateral support for Professional Advisers, including our Professional Adviser Information Packs (‘PAIP’s), Product Proposal Packs ('PPP’s), and access to our Tempo Issuer
& Counterparty Scorecards ('TICS’) and CPD accredited Professional Adviser Academy.

Below is a brief summary of some of the main risks associated with investments in our plans:

Market risk to potential returns

Whether or not the plan or plan options chosen generate the potential returns for investors depends on the closing level of the relevant index that the plan is linked to, on the relevant dates for the plan, i.e. the
kick-out and end dates for kick-out products; the early maturity dates and end dates for growth products; and the income dates, early maturity dates (if applicable) and end dates for income products. If the
relevant index for the plan closes below the level needed, for the plan or plan options chosen, on all of the relevant dates, the plan or plan options will not generate a return.

Market risk to repayment of money invested

If the closing level of the relevant index that the plan is linked to closes below the level needed on all of the kick-out dates (if applicable), early maturity dates (if applicable) and end dates, repaying the money
invested at maturity will depend on the closing level of the relevant index on the end date. All of our products are 'Deliberately Defensive’ and use single indexes and end of term only barriers. If on the end date
the relevant index for the plan or plan options chosen closes at or above the end of term barrier (being 40% of the start level for the Long Kick-Out Plan and Long Growth & Kick-out Plan, and 50% of the start
level for the Long Income Plan), money invested will be repaid in full (less any agreed adviser fees and withdrawals). However, if on the end date the relevant index for the plan or plan options chosen closes
below the end of term barrier, the amount of money repaid (less any agreed adviser fees and withdrawals) will be reduced by the amount that the index has fallen. For example, if the index has fallen by 75%, the
repayment of money invested will be reduced by 75% (meaning that investors will get 25% of their investment back).

Issuer and Counterparty Bank risk
Both the potential returns and repaying the money invested, depend on the financial stability of the Issuer and Counterparty Bank, for all of our plans. If the Issuer and Counterparty Bank become insolvent, or

similar, or fail to be able to meet their obligations, itis likely that investors will receive back less than they invested.

Financial Services Compensation Scheme (‘FSCS’) protection

Itis not usually possible to claim under the Financial Services compensation Scheme if the Issuer and Counterparty Bank fail to meet their obligations or if the stock market index that a plan links to falls.

Tempo Structured Products is a trading name of ARC SP LLP, registered in England (No. OC400846), with its registered offices at 338 Euston Road, London NW1 3BG. Tempo Structured Products is an
appointed representative of TIME Investments, which is a trading name of Alpha Real Property Investment Advisers LLP. TIME Investments is authorised and regulated by the Financial Conduct Authority
(FCA No. 534723). Tempo Structured Products and TIME Investments are subsidiaries of Alpha Real Capital LLP, which is authorised and regulated by the Financial Conduct Authority (FCA No. 436048).

©2020. All rights reserved. Tempo Structured Products, 338 Euston Road, London NW13BG T: +44 (0)20 73914551 W: www.tempo-sp.com ODC439903 0620
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FTSE 100 FDEW ... TEMPO e
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= The FTSE 100 FDEW is developed, calculated and published by FTSE Russell:

= |t measures the performance of the same 100 companies that make up the FTSE 100 - however, as its
name suggests, the FTSE 100 FDEW is different to the FTSE 100 in two important ways:

- the 100 shares in the FTSE 100 FDEW are all equally weighted, at 1% by FTSE Russell, instead of being
weighted according to their ‘market capitalisation’ (which means how big or small each company is, based
on the value of its shares)

- the FTSE 100 FDEW is based on a total return index / this means that all of the dividends paid by the
companies are included in the index / however, a fixed dividend of 50 points per year is deducted when
FTSE Russell work out the index level.

- both of these features are explained in more detail in the plan brochures and in the collateral inputs which
we provide to Professional Advisers

» The FTSE 100 FDEW will perform differently to the FTSE 100, due to the equal weighting and the total
return and fixed dividend approach - this means that the returns from the plan might be higher or
lower than the returns from a similar product linked to the FTSE 100

= Itis important that investors carefully consider the level of the FTSE 100 FDEW, the level of its fixed
dividend, and the outlook for its future level

© COPYRIGHT 2020 TEMPO STRUCTURED PRODUCTS 22
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As part of our aim of ‘doing the right things and doing simple well’, our plans carry the Tempo ‘Stated
terms or better’ pledge

Our pledge allows us to improve the terms of our plans above the terms stated in plan brochures, if
the stock market and other factors during the offer period mean that we can do so - recent market

volatility provided an opportunity to demonstrate the value of the pledge in action (in issue 12):

- for example ... LONG KICK-OUT PLAN (OPTION 3): we increased the potential coupon from 13.1% per
year, stated in the plan brochure, to 20.4% per year

- for example ... LONG GROWTH ACCELERATOR PLAN (OPTION 2): we increased the potential coupon
at Y5 from 107.5%, stated in the plan brochure, to 175% (equivalent to 35% p.a. simple (or 22.42% p.a.
compound). This would nearly triple capital, i.e. £100,000 invested would mean £275,000 returned
(including capital). If the FTSE 100 FDEW does not close at or above 110% of the start level on the 5th
anniversary, the return generated on the end date has also been increased from 6 times the amount, to 10
times the amount by which the FTSE 100 FDEW closes above 90% of the start level. The maximum
potential return for investors on the end date, if the FTSE 100 FDEW closes at or above 120% of the start
level, therefore increased from the 180%, stated in the plan brochure, to 300% (plus capital back) at year
10, achieved if the index is 20% up, is equivalent to 30% p.a. simple (or 14.87% p.a. compound). This
would quadruple capital, i.e. £100,000 invested would mean £400,000 returned (including capital).
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Clearly, we are in a challenging investment environment for investors

Structured products offer significant USPs for investors, including their ability to generate positive

returns without requiring the stock market to rise, with a defined level of protection if it should fall:

offering legally binding contractual obligations: ‘alpha by contract’

optimal portfolio construction / diversification should involve consideration of more than just active and passive
fund management, and asset class and geography: it should include different types of investment

there is comprehensive evidence of the virtues and value of structured products, and of the efficacy of
including structured products in diversified and balanced investor portfolios

» Tempo aims to bring something different to the UK retail structured products sector, redefining
structured products for professional advisers:

our philosophy and approach are founded upon a commitment to ‘deliberately defensive’ products,
underpinned by operational strength and robust governance, presented with transparency and integrity, and
exceptional support and service for professional advisers and their clients

at the heart of our approach our aim is to be known for ‘doing the right things - and doing simple well’,
providing professional advisers with a high calibre provider, a carefully considered approach to structured
products and a level of support and service which they can be genuinely confident in

= Our entire emphasis is on working closely with professional advisers to advance and enhance the value
that can be gained from structured products, for the benefit of their clients
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Learning outcomes ... TEMPOPRODUCTS

Following this presentation, you should now:

» Understand the need to consider structured products, thinking about current markets, the investment backdrop
and outlook, and optimal portfolio construction / diversification principles

= Have thought about what ‘alpha’ by active fund management and ‘beta’ from passive fund management may
offer in a challenging (and potentially low) returns environment, and recognise the merits and benefits of
including ‘alpha by contract’ from structured products in diversified and balanced portfolios

= Have reviewed the facts about the performance of UK retail structured products over the last decade, and
recognise that the facts evidence the virtues and value of structured products and the efficacy of including
structured products in diversified and balanced portfolios

= Understand the important USP’s of structured products, including their ability to generate positive returns
without requiring markets to rise, with defined protection if they should fall ... particularly noting the
fundamentally important point of understanding, that structured products equate to ‘investing by contract’,
creating legally binding, contractual obligations on the issuing banks (in contrast with other investment options)

= Recognise the ways in which Tempo is redefining structured products, ‘doing the right things and doing simple
well, focusing on operational strength and robust governance and compliance

» Understand what is meant by ‘deliberately defensive’ in relation to the Tempo product suite
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= |t should always be understood that:
— structured products are not suitable for everyone

- past performance is not a reliable indicator of or guide to future performance and should not be relied upon,
particularly in isolation

- the value of investments and the income from them can go down as well as up

- the value of structured products may be affected by the price of their underlying investments
— capital is at risk and investors could lose some or all of their capital

= The ‘Important risks’ section of our website highlights the key and other risks of structured products,
in addition to explaining important information for Professional Advisers who wish to access the
current products area of our website and who may use our structured product plans with their clients:

- www.tempo-sp.com/home/important-risks

» Professional Advisers should access and read the relevant plan documents relating to any structured
product plan of interest, in particular: the plan brochure; plan application pack, including, the terms
and conditions of the plan; and the issuer’s key information document (KID), securities prospectus,
final terms sheet, before making a recommendation to their clients.

= Professional advisers should not invest in, or advise their clients to invest in, any investment product
unless they and their clients understand them, in particular the relevant risks
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This document is a financial promotion issued by Tempo Structured Products and approved by TIME Investments.

This document is intended only to be presented to, and used by, FCA authorised persons, including financial advisory firms and wealth
managers (‘professional advisers’). It is not suitable for, and must not be distributed to, clients or potential clients of any recipient.

No investment, legal, tax recommendation or advice of any type and no suggestion of suitability of any investment for any prospective investor is
given or implied in this document. The information in this document does not take account of the investment objectives, particular needs or

financial situation of any client or potential client of any professional adviser to whom this document is distributed. There are risks associated with
an investment in any structured product.

This document is for your information only and is not intended as an offer, or recommendation or solicitation of an offer to buy or sell any
investment, security, financial instrument or other specific product, to conclude a transaction, or to provide any investment service or investment
advice, or to provide any research, investment research or investment recommendation, in any jurisdiction.

By accepting this document you will be taken to have represented, warranted and undertaken that: (i) you are a professional adviser (as referred
to above); (ii) that you have read, agree to and will comply with the contents of this notice; (iii) you will conduct your own analysis or other
verification of the data set out in this document and will bear the responsibility for all or any costs incurred in doing so; and (iv) that you are not
accessing and accepting this document from any jurisdiction other than the United Kingdom, in compliance with all laws and regulations
applicable to such access and acceptance.

”

This document and all information herein are provided “as is”, “as available” and no representation or warranty of any kind, express, implied or
statutory, is made by regarding any statement or information herein or in conjunction with this document. Any opinions, market prices, estimates,
forward looking statements, hypothetical statements, forecast returns or other opinions leading to financial conclusions +erein reflect our
subjective judgment as of the date of this document. Any forward looking information has been prepared on a number of assumptions which may
prove to be incorrect and, accordingly, actual results may vary. Past performance is no guarantee of future results; nothing herein shall constitute
any representation, warranty or prediction as to future performance of any issuer.

Considerable care has been taken to ensure the information in this document is accurate, however no representation or warranty is given as to
the accuracy or completeness of any information and no reliance may be placed for any purpose whatsoever on the information or opinions
contained in this document or on its completeness and no liability whatsoever is accepted for any loss howsoever arising from any use of this
document or its contents otherwise in connection therewith.
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